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Social media ðwhat are we talking about?

Social media

Interactions Instrument



Main elements of a social media strategy
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Social media strategy

WHY?

WHO? 

WHERE? 

WHAT?

HOW? 
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Think about your target groups

WHO?

Beneficiaries

Programme bodies

Multipliers

Final users
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@enicbc (TESIM)

WHO? - Tips



7

Expand the community around your project

ÅFind relevant pages/accounts/people

ÅFollow them

Å@mention them

ÅAsk to share your posts/tweets

ÅTag your location

WHO? - Tips
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WHERE?

Facebook

Twitter

Vkontakte

Instagram

Karelia projects on social media 
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WHAT? Diversify your content
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WHAT? Native tools - Facebook

Post a homemade photo or video in the office or at 

an event
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WHAT? Native tools - Facebook

Add a milestone , e.g. your project

achievement
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WHAT? Native tools - Facebook

Organise a poll , e.g. True or False...
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WHAT? Native tools - Facebook

Write a note with a snippet of an article on your 

website and link towards the full article
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WHAT? Native tools - Facebook
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WHAT? Native tools - Facebook
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WHAT? Native tools - Facebook
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WHAT? Native tools - Twitter

Go #live

Post photos (up to 4) 

that tell a story Create polls



Visuals



19

WHAT? Visuals ðtools for content production

Graphic design tools Canva & Snappa


